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John Branca

PartNiR
Zivres Brormesiiast Brasea & Fisciik

W ANT 10 renegotiate your
multimillon-dollar
record deal”t Call John Bran-
il

He's been representing
musicians like Michael Juck:
son, the Rolling Stones and
Bob Dvlan since 1977

“He™s notone of the music atomeys in 1A
he is the music atiomey 0 this ows,”™ sid Larry
Solters of the entertminment marketing firm
Scoop Marketing. “He his beéen on the top of the
hill Yor a long time. His roster speaks for iself.”

In recent years, the 47-year-old Branca has
represented Acrosmith m a four-aibum, $30
million recordmg convmcr with Sony Music: the
Rolling Swmes in i three-album, 340 sullion
recond agreement with Virgin Reconds: Eluon
John in a S39 million publishing deal with
WamerfChappell, and ZZ Top n a five-album,
$30 million agréement with BMG.

Among lis more confemporary arfisis are
Tori Amos and the Fugees. Branca also his
recently begun to branch out, representing boxer
Mike Tyson und acting as o strategic consultant
to Prudential Secunities and Forbes maguzine on
how they deliver content through new media
such s the Intemet

Branca’s mosic toots go back to the 1960s,
when he played in a rock band that made the
rounds of LLA's clob scene, including opening
tor thie Doors at the Whiskey.

While be eventually dedicated himself 1o
Faw schodl, he never lost his love of music. and
only i vear after passing the bar exam he began
Fepresenting Imusicins.

“It took 4 Tot to g away from music. 1 was
my passion.” Branca said. “So ulter thiee years
of law school amd  vear in o commercial Taw
firm, my interest in music came back with i
passton.”

Despite the music industry's wild reputition.
Branca s style hus been described is siudious
and low key. And while he ocenstonally social
izes with the likes of Jackson and Jagger. he
savs e prefers 1o keep relationships with chients
as businesslike as possible

With mote than 20 years as o music attomey,
Branca says much has chunged for the better.

“1 cun say unequivocally than the level of
representation for arfises an the 1990s tar
exceeds any previous decide.” he suud The

S0 and Bl were like the Stone Ade. Artisis
hasck them 2ot Giken sdvantage al L more oflen
than they do today. 11 s now such a big bus-
g 2 sartists sre 0 st ard s mwane, iy
they cenerally will not o anything sigmibicant

withoon ilking o i advisor
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