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If Ken Ziffren and Skip Brittenham are

smug, they have reason to be.
Their 16-lawyer Los Angeles
entertainment shop makes more per
lawver than the country’s tnp-grn_s.sing
powerhouses. But their business is rife
with potential conflicts, and some say
they’re more agents than lawyers.
Are they getting carried away?

ast winter, when the National Foothall League needed special counse] to renegotiate its television licensing deals, it chose
Kenneth Ziffren—who won a $4.4 billion four-season pac I\.I;’_L‘ that marked the end of CBS’s 38-vear grp on the IMFL.
Last fall n GM Hug llire

t, DirecTV, Inc., president

es Flectronics Corporation neared the launch dare of is $1 billion DirecTV sat

broadcast pr

ddv Hartenstein also called Ziffren—who swiftly persuaded the major

Hollywood studios to sign on

And last spring, when Ronald Perelmans New World Communications Group, Ine., switched 12 ot its I'V sta

tion affiliations from the major networks 1o Fox Television, it was Ziffren
500 1

10 helped craft New World's side of the

ever
tique Littre
he entertainment industry, and thar has meant big busi
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Ihese davs. the top partner at L.A. entertainment b Brittenham & Branca 15.1n |Ilj.'.='1 demaand
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g technologies and ne |"Ic-|.|ll. ts are transformi

ness for 16-lawyer Ziffren, Brictenham. Whar star

arly 16 years ago as a spe ialey shop representing mostly TV

WILIErs, |\-|mi||. ers, and actors 1s :.|d.|~. a -n|||l|}.|u-rn| transactional pracuce advising film, !u|-'\|~!L-II. IMLSIC, And
L1 |.ul|1!|||l1|'.|. ALIONS \|-|:|P_|'.|;\, 5.
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Unlike full-service firms, Ziffren, Brittenham does no li il work on the big transactions in which it s in

ion or any of the ‘!.IL“:;\-‘H.II COrPOrans le

volved. In fact, rlent clicnts, suc

1 as film star Eddie Murphy and relevision writer-producer '\rr|1".|r|-. (
their

annell, remain the firms core business—paying

ral fees as a percentage of their carnings and accounting for roughly 50 percent of revenue Ziffren says. Yer as ca per=viéw, and

le, video, pay
sitellive services have entered the

s And in

.Illu".. Jaltren, 'I'|II'.I:\ mam |'|_|'. ||-_L||_ Out front on ||;\ \|||}|x-:,|l;\' \||h' creating many of the lll-ll |‘|"|\'\-
v the firm is .

entertainment savvy in the form of strategic business ad
In thar capacity, co-founding name partner Harmy Skip” Britte nham it brokensd r's sale of Miramax Films to The Walt Dis-
ney € | . ¢ firm in 1985, is advising Tokyos Fujisan
quisiions. And Ziffren has become an expert in due diligence on entertainment assets, “1 could e R A ey T
P sluction COTnpany who wouldn'’ Jal

les office of Skadden, Arps, Slare, Mea

People call upon them for their
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infrastructure of the industry,” adds Robert Wynne, an enterrainment lawyer at LA s
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